
on the territory, al the time, looking oi
for cAllections, brings them in close tout
,with the readers, and this keeps The Sti
9well informed as to the reasons people hal
for taking the paper or discontinuing I
We used to keep .a pretty close check c
these matters, but notso much so now, fV!The Star has secured the universal circut
tion which comes pretty near making i
cc mplaint book unnecessary. The agents 4
The Star never permit an opportunity to a
by to advance its interests. When a famil
snoves into a house the agent or the rout
boy calls upon him in behalf of the pape
nnl as the agent's profits are entirely di
rdentitt upon the strength of the subscril
tion list in his territory, his most earna
efforts are eniisted. It is a rule of The Sta
that a route cpnnot be farmed out, but th
owner of the route must be himself ident
flied with it.
"It is the custom, especially in the bar

times. for Star readers to loan the pape
to their neighbors, and thus The Star I
freninntly read by several families. It I
a fair estimate that at least four or fly
persons read each page of the paper. Eve
in the kitchens of the uptown people it wI
be found read by the Eervants after th
family has finished the paper, and th
Washington servants by the way, are grea
buynns of advertised goods. Colored pec
ple, for example. will spend pretty nearl
all they earn as they go along.
"Some years ago The Star made a car

vass of every house in Washington to as
certain exactly how many people read 11
and it was found that it reached over U
per cent of the houses occupied by th
white population in the District. More re
cently a canvass was made in the four dif
ferent sections of the city, each house I
a block -that is, four sides of the block-
was visited. and it was ascertained exactl:
what papers were taken. This proved tha
The Star holds relatively the same pos
tion that it did when the complete canvas
was rade. and justifles the statement tha
practictally everybody in Washington. witI
intelligence enough to read a newspaper o
morwy enough to buy advertised goods, I
a reader of The Star."

A Family Newspaper.
} YIaving determined how much circulatlo1
a newspaper has. it becomes important t
know what kind of circulation it is.
First of all. The Star is a family news

paper. The family newspaper is admitte
by all advertisers of wide experience to b
the most valuable for advertising anything
whether it is high priced or low priced
whether it is for men or for women. Th
family newspaper naturally interests al
members of the family, and The Sta
reaches practically all the families of Wash
Ington. The Star is one of the best ten ad
vertising mediums in the United States fo
any given article, and the other nine paper
in this list are published in cities of mucl
larger size. not one of tnem less than twic,
as large as Washington. The Star is o
this list because it so thoroughly covers It
field.
The Star is uirique In another respect. I

Is ott of th- %ery few newspapers in th
United States that reaches the great masse

er

V4.7

Star Mary."
ef the people and at the same time th.
class. and charges a fair rate, no matte
whet 1.,r the advertiser is aiming to reacl
rAN) business men, the 3,000 society peopli
in the Washing:on Blue Book or the 150,00
peplh that bee.ng to the purchasing classe:
of tlh Iistrict. considered from the broade
1i.1 of view. 'The evipence of advertisers
which f llows. shows fhat it pays well fo
every s rt of legitimate advertising, anthat its rates may possibly be in some in
htances too low. but never too high.

A Pulling Power.
TI polling power of a newspaper is de

p ri.nt upon the thoroughness with whicl
it is read, the length of time its reader
have b- en in the habit of reading it, an
the confidence they place in its contenti
In all three of these respects the pullinj
power of The Star is a maximum. It I
read through and through by the people o
Washington. every column in it, every ad
vertinmment in it. by both men and wome
and by people in all circumstances of lift
It has been read in this way for thirt
years. The confidence its readers place I
It is proved by every sort of evidence, ant
accouneted for by the fact that The Sta
has always aimed to be thoroughly reliabi
ir everythIng admitted to its columns. Thi
policy of the news department has been ex
Sended as .r as possible to the advertisinj

Molding Ro<
Milumna, and thus The Star has seldom, I
ever, been placed in the position of givinipub~Ucity to anything except reliable firme
and meritorious articles. Its adv'ertisla
'polley is rigorous upon this point, and a
asdvertising is admitted to its columns tha
in not supposed to deserve the confidence e
the public, aad no paid reading articles ar
rinted in The Star unes marked aspa

leta.and without first receiving the sani
linof the editorial department. Tis he
PiSUp a Very large clientala of reliabi

and thu. an advertifs in The lta
noanly the adv'antag et a very iazgdruatam its low rates, ad sW pulis
,but the advantage of area
peidof time the patronage and .ne

hepurobasing publia
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ADVERTISING. R A T E 8
AND RULES.

THE STAR'S'POLICY OF TREATING
ITS PATBONS ALIKE.

"Why does The Star make an extra
charge for cuts," was asked of Mr. J.
Whit. Herron, the business manager of The
Star.
"The extra charge Is made for cuts,

black-faced type, etc., because The Star
believes that its appearance Is marred
by the excessive use of cuts and black-
faced type, and therefore aims to limit
them In the paper. This Is accomplished
to a great extent by the extra price
charged."
"The Star also makes an extra charge for

position?"'
"Yes, an extra price Is always made for

full position; that Is, top of column next
to reading matter or next to and follow-
ing reading matter. The reason for this
is obvious. It adds greatly to the perplexi-
ties of make-up in an afternoon paper to
have posit'ion advertisements; and further-
more, if the tendency to seek special posi-
tion were not checked, the paper would be
cut up by position ads, much to the detri-
ment of its appearance and its attractive-
ness to the reader. It has always been the
policy of The Star to take the best possi-
ble care of its advertisers, and thus to se-
cure for the advertising in Its columns the

Lbest possible returns: for profitable returns
from Star advertising are just as Impor-
tant to The Star as they are to The Star's
advertisers. The Star is especially solicit-
ous for the welfare of its small advertisers.
If It shows any tendency to discrimina-
tion, It is in making advertising especially
attractive and effective for advertisers who
use but a small amount of space. It con-
centrates' upon this advertising a great
deal of attention, aiding the advertiser in
every way in the preparation and display
of his matter, and it makes up a column or
more of Its small advertisements, so that
they, appearing together, may have the
drawing effect that large advertising does.
A collection of small advertisements print-
ed together attractively are just as effec-
tive as a large advertisement of a depart-
ment store, both from the variety of artt-
cles offered and the space occupied."

"Aeteeayohe xr hre?
"Teei netachrefrtecm

1poton Whnacr runn the

- otso ogri cagdotnrta

i oc ot h trmksa xrB chref1 et ln o h diin

"Whcagdoey The Starforadvertasngextrthchar arcts," s sktedta ofe wr.th
hiteontheadbsxpnessfrequerchane,

>mofStrety.n

black-atetar ecbcueTheStar'ruergadn

beaing tht is aane' mre

by"Vryhteessoeusaenofntuts aned tock

facdetyean treforeai todlimi
temn in the paer Thi istatcompit ie
tca.grt extet by teeWraprc

"TeedngSt=als mae an ext chrg fo

Yesedrandexare. lwy ad o
ful poitonWhat isec op of coarumn extr

rto treading atteoextt adfolw
toradn ater.s Tereson fo -t

tieofn make-uinan afternooi ppe t

nssonthetree.t ha lwy ee h

The Ev
paid for at reading notice rates, would
have amounted to about $75. This letter
covers many similar cases. The letter fol-
lows:
"Gentlemen:-
"Referring to your letter of the 11th Instant, we

have only to say that wt- cannot comply with the
request made without violating a long established
and well recognized rule of the office, nor withut do.
ing injustice to much mo:c extensive advertisers to
whom favors cf that class ar not extended beyond
on rare occasions, calling attention in the r'ading
columns of the paper to some salient points or spe-
cial inducements set fcrth in its advertising col-
umns. But even it a departure from the general
rule should b2 contemplated in this case, it is sub-
mitted that the free reading matter notice r-

quested is so out of proportion to the advertising
space used, and the amount psi: therefor. that
sound business reaso'ns would forbid a compliance
with the request. Our adverdising rates are ex-

ceedingly low for the extent and character of our
circulation; and we are unable to sie why the
conductor of a newspaper, having space to sell. at
a fair price. should. any more than the dealer in
any other commodity, be expected to give valuable
gratuities to custome!rs who receive In the article
they buy full return for the money paid therefor.

" Very respectfully,
"THE EVENING STAR NEWSPAPER COM-

PANY."
The Foreign Advertisers.

"Then do you not offer inducements to so-
called foreign advertisers?"
"No; The Star treats the foreign adver-

tiser and the local advertiser exactly alike
as to rates and the application of its rules.
If there is any possible discrimination it
would be in favor of the local advertiser;
for The Star considers that it owes its firsti
duty to Washington and the merchants of
Washington. One way in which it demon-
strates its policy is in refusing. to al!ow the
agent's commission on the advertising of
local stores when sent in by advertising
agents. For instance, there are several
large shoe firms who have furnishel stores
in Washington. Their advertising is sent
In through general advertising agents; but
The Star does not grant the agent's com-
mission on this business, taking the just
ground that these stores and their adver-
tising are local.
"The fact is The Star's rates and adver-

tising policy aim first, last and all the time
to be entirely fair, and that means to treat
aUl alike. All advertisers are charged the
same price for the same service. Men from
out of town coming into The Star office to
place advertising and asking us for our
rates almost invariably say, when told that
we adhere to our rate card: 'I have heard
that before; now, come down to business.'
And then we reply that this is business, and
that The Star's rate card is its rate card,
and afteir awhile the stranger comes to
that conclusion, and when be goes away
usuaily remarks: 'The Star is one of the
few papers in the country that sticks to
rates."
"Does The Star employ solicitors?"
"No; The Star has adhered for a great

many years to the principle of not employ-
ing persons to solicit, believing It is the
best policy. And since The Star carries at
times more adveatising than any other daily
newspiper in the country, its policy seems
to demonstrate its own success."
"Do you reject much advertising offered?"

Department.
"Of course, The Star has aiwa Meueads that it considers objectissanee"Have you not tomnd eneassapeald <c-

tion in enforcing The Stag's sae'A great deal enore than we4m ynw. - **,
vertisers have graduaiy Merthatruales are tight, and that, noother uewpape my se
done ia other~is
whei in the best
karests thtima _

yarteng boig
tsetVeaaa e g,

ning Star Route
sition. This is recognized by all Washing
ton advertisers, and is becoming pretta
thoroughly recognized by general advertis
ers and agencies. No matter how muel
correspondence or discussion may be in
volved in any given transaction, in the en(
the advertiser invariably takes The Star'
view, and we find that our policy has re
ceived the strongest kind of moral suppor
from our advertising patrons. Even the
concern to whom the letter I have quote
above was addressed wrote us a few day
ater very cordially and complacently, evi
lently appreciating that, while The Star if
willing to do everything it legitimately and
consistently can for the interests of its ad-
vertisers, it has rules which are based upor
the most careful study of the ethics of ad-
vertising, and that it will not, under an3
circumstances, depart from these rules. Il
at any time The Star should become con-
vinced that any of its rules were not en-
tirely fair and equitable it would change
that rule, but not break It."

THE STAR TYPOGRAPHI
HARMONY AND MODERATION I3

THE ADVERTISING TYPE.

The typographical appearance of a news

paver has a great deal to do with Its sue

ess. both as a newspaper and as an ad
vertising medium. It lies within the powei
f any newsvaver to be attractive and Ir
good taste. typographically. Type is ar

art. in which is concentrated the best tha1
he art of all previous generations ha.
earned cf form and effect. The type foun
lries are casting today faces of type thal
ulfill every requirement of artistic typog
raphv. and it lies with the newspaper t<

elect complete and harmonious faces tha1
will give the most attractive appearance t<
he Daner: when used day after day, en

Lirely wrying me"lnatlnn resnating from
Lb. dfering tastes of advertisers.
The Star has snade a nnember of par,
jiases fomn y'ear to year of new faces of
ype. as far as they' are attraetive, eEec
Lve aul within the limits of its policy
Lhe Stars poliey In reference to type is
Le saeet ounly that which enters into the
ara of the .paper. The typegrenhic=1
arssony et a newmaper Is itke harmemny
a mesie or asehitlture. It Is a fafana
nntaLs. ttractiWieferce, without which all
be rest is IneM*4tive. The note to wii
Lb. harasoey oe bsStar Is attamed is
'aoeeration." It. enly by the urn 0f
ype of or that sit the paes
t a r.ewsaner~cjema attraetive te
he reads.er ~ i~ 1s grotsuely sse
mr malene) hsae the worst sort of eft
fet on the geparal apearance of the new

When a .ewwaasn type Is of moaderate
ie ang ka e~P3 the eye ey grass
the feeth ugu qup set forth in the type
uangS*6mar Mts- isng pgsM m=

nasp1ne, and n~ta tas*.
hetnmiestand mn== l

-euee re ^n+ h-nawawa9$.8b

R s~emmak~peros o * t

Agents.
-an Electric light; but the eye does not easi-r ly read a type that is an inch long when
-the type is within a foot or a foot and a
half of the point of vision, for the simple
reason that the eye cannot physically focus
itself to take in words composed of type of
that size.
To those who have studied typography

analytically, it is an axiom, and therefore
needs no demonstration; but advertisers
would be perfectly willing to use type too
large for effectiveness if The Star did not
endeavor to restrain this tendency by en-

deavoring to keep its type within the bize
which is easily readable to the eye, and
when a certain size is exceeded, it puts its
type into outline, which preserves the at-
tractive appearance of the paper, and which
is no offense to the eye. When an adver-
tiser insists upon using large black-fac-d
type The Star charges him an extra price
for doing so, nuch preferring that he do
not use this type at all-not because unwill-
ing that the advertiser should make his
advertising as effective as possible, but bc-
cause The Star believes that the advertiser
should aim to preserve the general attract-
iveness of the paper in which his advertise-
ment appears, as be, with the proprietors
of the paper, and the other advertisers, has
a common interest in the attractiveness of
The Star's advertising pages.

The Star's Typographical Policy.
However, that is aside from the main

purpose of this discussion, which alms to
show why The Star has endeavored to ad-
here strictly to a typographical policy that
is at variance with the policy pursued by
many newspaipers.
And right here it may rightly be said

that The Star's policy in this respect, as in
many other respects wherein its policy Is
sui generis, has been notably successful.
The indorsement and approval of the com-
rmonity has been given more largely to The
Star than to any other pa-per published in
this country; that is, The Star's insistence
upon publishing as attractive a paper as
possible has made it stronger, both with
the reading and the advertising publics,

The Evening Sta
tnan any other paiaer tan any other etty.
Thi~s policy nturmlly embacs mere than 1
merely buying the right type. It ernraoea
setIeg that type in the meat attlractive
mimer possible, and to amoemp~ah this
object It has a ooisa of expert onms=M's 11
who have had 1ong exerience in desing
attraelive topograhical wiects, and work-
1mg ia oondeuketion with qbese espert esm-
posites are the ad. writers of the aeversal
ad.-Writing bureams and the 4d. wain et I
the lsegosre1, who as exetb this
lie tb....ves, and wbe itte
The Uar in 9rsa..... el.. ri
that amdi ya are .esew bt1
are enemay it barnsa with tile geansell a

treees9Mns tyle et lbe paper.
phy iis a segbet abot'W verWV n
been wl~en and about wlib wen#

subiet.e tha eW
etat rfur- m hase'

as s'st -s~a Ge Rt eemt

focus of tthe public eye, and really securegfewer readers than it would were it to con.
Form to the genemal typographical effectsBeveral large general advertisers have
learned this from experience and have ob.
tained much larger returns from having
their copy reset into The Star's style thatfrom having tihat same copy run in the
style they used in other dailies.

AN EXPERT'S PRAISE
tTO OTHER CITY SO WELL COVER

ED BY ONE NEWSPAPER.

No man in America has given more time
and thought to the study of newspapers
:han Mr. George P. Rowell, the proprietor
Af the American Newspaper Directory and
Printers' Ink, and the treasurer of the
Ripans Chemical Company. Mr. Rowell ir
publishing the American Newspaper DI-
rectory a third of a century has made ex-
iaustive research into the factors that de-
:ermlne newspaper values-figures of cir-
!ulation as to results brought by differeni
mediums, and the editorial, news and busi-
iuss conduct of newspapers by which their
standing and influence with the purchasing
:lasses is determincd.
In securing circulation figures his meth-

ads are relentless. Insisting that a news.

paper's rates should be largely determined
by its circulation, and maintaining thal
every newspaper having a circulation that
would justify its rates would obviously be
willing its circulation figures should he
kEnown, Mr. Rowell has conducted a thirty-years' war on the circulation liar. He is
:he enemy of the nEwspaper liar, and the
riewspaper liar is his enemy, but he has
3een the steadfast friend of newspapers 01
ionest circulations. He has invariably pub-
ished circulation figures without fear or

r Carrier Forceo

avor whenever they are furneinhed authem-

feelty. He has teld the truth sbout newe-

ispers regardes of whether they adver-

fee or do net advertise Ia his publieatlens
itaether they have ladorsed or abused his

indertabang.

Thor. has beon om sereding list of ceom-
etoe ireat~a ustemnt in his Dir..-

Osyek Tea anS * inagerity of the beet
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-amet -ma by the assesa pub-
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st the heme interests at the peep ai
d6Mg It bonestly, always having thir'
80" will at heart. but making no estesta-
tse ahet it-Just doing It and notabout IL The Star is ter Washingtonthe time.
"Tb mining heae newspaper is the bestter advettisers always.'The Star makes honest and completeetredation statements. and that practiceis always evidence that its publisher re-gards his paper as worth what he chargesfor Its advertising space.

REACH EVERYBODY
WOoMWAND & LOTRAOP AS STAS

ADVRTIen

Woodward & Lothrop's establishment
ranks among the great commercial enter-
prires of America. It deserves to be men-
tioned in the same breath with John Wan-
amaker of New York and Philadelphia.
Marshall Field of Chicago. Jordon, Marsh
and it. H. White of Boston.
It occupies practically an entire block.

Its growth has em-
phasised the suc-
cess that attends
the best businesg
methods. Its trade
principles are the
highest practiced
by any firm in
the country. The
Century Magazine
for March is ex-

pressing the char-
acter of this con-
cern when it says:
"T h I

a develop-ment owed its ori-
gin to cosmic forces

A. I. Orrison. which have lifted
the trade and di-

plomacy of Anglo-Saxon races above the
plane of mere dupery and clever subter-
fuge onto that where the rule of the best
individual prevails, where the courtesy.
the trust, the open-mindedness of gentle-
men in their Intercourse with one another
have been brought to bear not only upon
the relations of nations. but upon those
existing between the men who buy and
those who sell. The shopkeeper means to
inspire you with confidence, standing for
honest dealing, letting the proats follow
after; serving you the same article at the
same price. whether you send your child.
your servant or come yourself." * * *

Woodward & Lothrop found in Washing-
ton a large field for development of their
enterprise, and have developed it to the
utmost. The store building covers an area
of eight acres, wherein are displayed the
products of purchasing that taxes the mar-
kets of the world. This firm has resident
buyers at its Paris office and sends abroad
annually or semi-annually several buyers.
who bring to Washington the latest and
best in the styles and fabrics of Europe.
while in New York city it has permanently
still another staff of expert purchasers.
A critical examination of the goods car-

ried in the different departments of this
store demonstrates the fact that it presents
a very large assortment in every line, giv-
ing as wide a range of choice as the stores
of Manhattan.

Everybody Reached Through The Star.
"We never could have hoped to create

the patronage that supports a store of this
magnitude and character if we had not
been able to command advertising access
to the purchasing people of this commu-

n!ty," said Mr. A. M. Orrison. the adver-
tising manager of the firm. "Through the
Washington Star we are able to reach
practically every family In this community
that has the intelligence to read a news-

paper or the money to buy advertised
goods. It is a great advantage to a store
to be able to reach the entire comrunity
through one newspaper. That means
minimum of expense and a maximum 02
effectiveness. It gives tremendous pulling
power- to our announcements, for The Star
is a daily directory for the buying people
of Washington. The purchasing publio
reads its advertisements as thoroughly as
it does its news, and with the same degree
of confidence.

Confidence in The Star.
"The confidence people place in The Star

cannot be overstated. Its reliability is un-

impeachable. It seems to verify every Item
it publishes as thoroughly as a good credit
man investigates an Intending customer
in the world of business. It never prints
ncws that will help It for the moment but

- .-A-.

bert it In the long run. The Star is pub.
lished for a constituency that reads it reg-
iaiavty every 1msad not for street sales.
It is a fomily newspaper in the most em-
phatlo interpretatem of that term. It is
read by eeymember of the family of
resimgaem is a wemaa's paper and it
is a mas's paper.

iSw theregy it is rea is proved to
us every der' is the pear. for me matte
what we adveise in K we are sbselutely'
etala of a lange and im-mM response.
**A rainy day w~t, of cosee, se a dif-

fesae in the aineost ef buslsm We do,
bust even * relay day does met destrey the
forse et oar advertisiag in The Star. Trhere
are teas of themsnds et Star remdure who
asreguk ain =ed== or in government

empleywho are thea siread rain or
5htine, and there are thmse sees who
eonstitute the eariage tende of Washing-
lea. mad with wham attssitipe enestgs in
the maroveinasesh preetae.
"Nut iss The g the entire
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